Project EverGreen Invites Industry to Showcase Green Space Efforts in WHEELBARROWS Art Display at G.I.E.

Project EverGreen has announced a unique new challenge which is destined to be a major attraction at the upcoming The Green Industry & Equipment Expo (G.I.E). “This will be ‘the Year of the WHEELBARROWS’ at G.I.E.,” said Den Gardner, executive director of Project EverGreen, “Everyone who participates in this special event will be given a child-size wheelbarrow, courtesy of John Deere, and challenged to decorate it in a way which depicts their company’s efforts to enhance green spaces at home, work and play.”

Gardner said that the WHEELBARROWS challenge is designed to parallel Project EverGreen’s SHOVELS event which gained major attention at the 2006 G.I.E. “Last year, some 27 green industry manufacturers, distributors and service providers accepted our SHOVELS challenge,” he said. “This year we are looking for even wider participation. It’s an opportunity to create unique art that conveys the positive role the green industry plays in our environment, lifestyles and economy.” 

To provide a showcase for WHEELBARROWS, Gardner said Project EverGreen will mount a special display the show on Thursday, October 26. On Friday, it will become the centerpiece of an invitation-only reception from 5-6 p.m. at the Galt House. 

Anyone involved in the green industry is eligible to participate in the WHEELBARROWS challenge. To obtain more information visit the Project EverGreen Web site at www.projectevergreen.com or call (877) 758-4835. To make the display possible, participants are asked to donate $1,000 toward the mission of Project EverGreen.

About Project EverGreen

Headquartered in New Prague, Minn., Project EverGreen is a national non-profit organization representing green industry service providers, associations, suppliers/distributors, media companies, other organizations and individuals. Project EverGreen’s mission is to raise the awareness of the environmental, economic and lifestyle benefits of landscapes and promote the significance of those who preserve and enhance green spaces at home, work and play.  

Project EverGreen is conducting a national media campaign to inform U.S. consumers about the positive effects of well-maintained green spaces, including lawns and landscapes, sports turf, golf courses and parks. 
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